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Proposed changes to the law regulating 
the sale and supply of alcohol in a 
registered club
The following proposed 
legislation will achieve most 
of what your Federation has 
lobbied for and reflects the 
commonsense approach 
adopted by the Select 
Committee and the Minister 
Nelson McCausland to address 
the unnecessary areas of the 
1996 Clubs (NI) Order which 
are so burdensome on the 
registered club sector.

Removing advertising 
restrictions for functions held 
in Private Member Clubs’ 
premises 
The current law places 
restrictions on how registered 
clubs may advertise functions 
on club premises.  Only 
functions which involve a sport, 
game or physical recreation 
may be advertised in the 
media.  Advertising of all other 
functions is restricted to the 
club premises. 

Clubs law will be amended to 
remove the current restriction 
on the advertising of functions 
in clubs provided the 
advertisement makes it clear 

that it is for Members and their 
guests only.

Permitting young people in 
sporting clubs until 11pm 
during the summer
Current law provides that young 
people under 18 may be allowed 
in the bar area of a sporting 
club until 10pm in the evening.

In recognition of the 
diversionary activities offered to 
young people by clubs over the 
summer months, it is proposed 
to amend the law to permit 
young people under 18 to be 
present in sporting clubs until 
11pm from 1 June – 31 August.

Awards night in sporting clubs
The current law does not 
allow young people under 18 
on club premises after 10pm. 
Clubs often hold awards 
ceremonies to celebrate sporting 
achievements which are often 
held in the evening and include 
presentations to children.

It is proposed to amend the 
law to permit young people 
under 18 to attend an awards 

ceremony in a sporting club 
one night per calendar year and 
remain on the premises until 
11pm.

Amend Clubs law to allow 
a registered club to supply 
alcohol (on occasion) in a 
part of their premises which 
is outside the area they are 
registered to do so
Under the current Clubs law, it 
is not lawful for a club to supply 
alcohol to its members and their 
guests anywhere other than 

within the physical registered 
Club premises.  When a club 
has an occasional event in 
their grounds, alcohol can only 
be supplied by means of an 
occasional licence granted to 
someone outside of the Club.

It is proposed to amend the 
law to allow a registered club to 
extend the area of their premises 
within which they can lawfully 
supply alcohol on a limited 
number of occasions (six) per 
year.

Contract and Domestic Upholstery Specialists
 Pubs  Clubs  Hotels
 Restaurants  Boats  Caravans  Churches
 Re-Upholstery  Repairs 
 Domestic Suites  Chairs  Antiques  Headboards

Contact: James Lavery
Unit 6, 14 Jubilee Road, Newtownards,  
Co. Down BT23 4YH
Tel: 028 91820888
firstchoiceupholstery@hotmail.co.uk
www.firstchoiceupholstery.co.uk

Absolut. Vodka VIP Lounge, T Street Warehouse, Belfast

Entertainment Licence Renewals
Electrical Inspections
Fire Risk assessments
Lyle Dunn 07748634430

www.acorninspections.com 



4   Club Review   Issue 5  2014 nifederationofclubs.com

Federation Update

It is now over a year since the 
introduction of “Machine 
Games Duty” (MGD) and most 
clubs are better off as a result. 
Latest estimates show annual tax 
reductions for clubs of around 
£8 million.

Abolishment of Amusement 
Machine Licence Duty (AMLD) 

Clubs benefitting from MGD
has saved Clubs almost £2,500 
per machine annually. The 
replacement of AMLD and VAT 
with flat rate MGD of 20% 
has made it viable for Clubs to 
increase the number of gaming 
machines in their premises (up 
to the legal maximum of three), 
generating more income for the 
club and offering additional 
choice to members.

Changes Imminent?
It is hoped that expected 
forthcoming legislation will 
finally bring Northern Ireland 
up to date and in line with that 
of mainland GB.  Anticipated 
changes would permit clubs 
to take on Category B3A 
machines, benefitting from 
income that is exempt from 
MGD.  B3A machines have 
a top prize of £500 and are 

therefore able to compete with 
the prizes offered by machines 
in other outlets.

Category B3A machines offer 
lottery based games with prizes 
distributed randomly; this 
means that every person has an 
equal chance of winning.  These 
machines are extremely popular 
with players that may otherwise 
be put off by gaming machines 
with rather more complex styles 
of game play.

Increase in Stakes and Prizes
Anticipated as part of new 
legislation, will hopefully be the 
first increase in top prizes for 
many years and would enable 
manufacturers to come up with 
technology led innovations in 
gaming machine designs. New 
style digital gaming machines 

offer players a wider choice 
of games with different styles 
of play.  Due to the fact that 
so many different styles of 
games can be played on the 
one machine, digital gaming 
machines are sure to be a big hit 
with customers as they tend to 
appeal to a wider cross section 
of players with a resultant 
increase in income for the club.

Another recent innovation in 
machine design is the Note 
Recycler which allows winnings 
to be paid out in bank notes 
as well as £1 coins, particularly 
appealing on higher jackpot 
machines. These devices reduce 
the number of short payout 
claims and are proven to 
increase machine takings.

Drew Pritchard - Service Manager
Oasis Retail Services
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The significant contribution 
made to the charity sector by 
Northern Ireland’s non-profit 
making clubs does not always 
receive deserved recognition. 
Despite the economic recession, 
clubs throughout Northern 
Ireland have continued to raise 
much needed funds in support 
of charities in the province.

The Royal Antediluvian 
Order of Buffaloes (RAOB) 
recently nominated the Cancer 
Fund for Children to be the 
beneficiaries of their annual 
awards programme, which saw 
the charity receive a donation 
of £7,520 from the Orders’ 
Number 7 Provincial Grand 
Lodge. They nominated the 
Cancer Fund for Children 
charity in support of its 
rebuilding programme in 
Newcastle County Down, which 

RAOB help local good causes
Special schools and Cancer Fund for Children
benefit from annual charity awards

has seen the building of a state-
of-the-art residential facility to 
replace the original building, 
which was unfortunately 
no longer able to cope with 
demand.

Each year, an RAOB Provincial 
Grand Lodge nominates a 
charity which leads to their 
annual cheques for charity 
award. This year, in addition to 
the award to the Cancer Fund 
for Children, nine children and 
six carers from Roddensvale 
Special School in Larne, and 
Jordanstown Special School in 
Jordanstown, were treated to a 
two week holiday in Cyprus in 
an arrangement with the Cyprus 
branch of the RAOB.

The RAOB are applauded, as 
are other clubs, for continuing 
to raise funds for good causes.

(l-r) Drew McQuitty and David Bailie (No. 7 Province) present a cheque to  
Gillian Creevy, General Manager, Cancer Fund for Children.

Mr & Mrs William Hall, fundraisers from No. 7 Province with
Mrs Margaret Cole, whose grandson was treated to a holiday in Cyprus.
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Club News

The Confined Spaces Legislation 
has been around for some time 
but many clubs have taken no 
action to comply with their 
duties under the regulations. 
The require a “suitable and 
sufficient” assessment to be made 
of the foreseeable safety hazards 
for a range of specified risks. 
The major risk for clubs is in 
the cellar, where the accidental 
release of dispense gas into the 
atmosphere could cause loss of 
consciousness or asphyxiation to 
anyone working in the area. 

Below, we answer some of the 
questions that have been asked.

Is a risk assessment a legal 
requirement?
Yes. The Confined Spaces 
Regulations 1997 together with 
the Management of Health 

and Safety at Work Regulations 
require that a “confined space” 
be suitably and sufficiently 
assessed for risks that constitute a 
safety hazard to persons entering 
or working in the area.

What are a club’s duties?
•		Identify/assess	specified	risks;
•		Plan	to	reduce	such	risks;
•		Create	a	safe	system	of	work	

for those who have reason to 
enter the confined space;

•		Train	all	personnel	who	may	
enter the confined space;

•		Record	risk	assessment	
findings and actions and 
review at regular intervals;

•		Devise	a	recovery	plan	in	the	
event of an incident.

What are the consequences of 
non-compliance?
Failure to comply could result 

Confined spaces regulations
in the Environmental Health 
Officer applying a prohibition 
notice on the outlet, prosecution 
of the club and any insurance 
policy may be invalidated.

Who carries out the risk 
assessment?
A competent person should 
carry out the assessment and it 
should be documented. Health 
and Safety Executive (HSE) 
guidance says a competent 
person is “someone with 
sufficient experience of, and 
familiarity with, the relevant 
processes, plant and equipment 
so that they understand the 
risks involved and can devise 
necessary precautions to meet the 
requirements of the Confined 
Spaces Regulations”. This could 
be a steward or club official, or 
an appointed expert.

Who will be monitoring 
compliance with the Confined 
Spaces Regulations?
Environmental Health Officers 
are responsible for checking 
that cellars are safe working 
environments and that all 
reasonable measures have 
been taken to comply with the 
requirements of health and safety 
legislation.

It’s easy to sit back and adopt an 
“it couldn’t happen to me” type 
of attitude but these things do 
happen. There have been cases in 
the past year where people have 
been taken to hospital as a result 
of asphyxiation. Why lapse into 
complacency and put the lives of 
your staff at risk when operating 
a safe cellar environment can be 
as easy as pulling a pint of beer?
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In this day and age it is essential 
that any business has an online 
presence - your club is no 
different.

The days of looking through 
the telephone book to find a 
telephone number are well and 
truly on the decline. Nowadays, 
people want to find information 
on the move, be it on a mobile 
phone, tablet or laptop.

“The process of designing an 
attractive and engaging website can 
seem baffling at times with so much 
terminology and jargon. We aim to 
keep things simple, explaining each 
step of the process, so our clients feel 
comfortable and are fully involved 
throughout the development of the 
site.” Philip Murray, Managing 
Director, FDM

Fingerprint Digital Media was 
created in 2003 by website 
designer, Philip Murray BA 
[Hons], to offer web design 
services to a wide range of 
clients across Ireland and UK. 
They have designed sites for the 
likes of Brian May from Queen, 
Galaxy Zoo (the largest online 
science project in history) and 
many other companies and 
organisations. They have also 
specialised in providing website 
solutions to over 35 golf and 
sports clubs.

Fingerprint Digital Media
The ideal website solution for your club

Their cost effective solutions 
are tailored to suit any budget 
and their flexible approach 
allows for delivering to tight 
deadlines.

Two SPECIAL OFFERS are 
available, created specifically 
for sports club websites:-

Club Pro Option - Includes 
customized design and priority 
technical support.

Club Entry Option - In Philip’s 
opinion, this is the PERFECT 
solution for clubs on a tight 
budget, who want a great 
looking website that works well 
on all web enabled devices and 
allows full control over the 
online content.

Full training is included with 
both options, ensuring you can 
easily maintain the content on 
your new website.

You can read all about 
Fingerprint Digital Media’s 
Sports Club Website Offers at
www.fingerprintdigitalmedia.com 

As is evident from their website 
samples above, you can expect a 
professional result for your club.

Call Philip today to discuss the 
options on 028 9181 7657.

Advertorial

SPECIAL CLUB DISCOUNT OFFER
Join our mailing list and receive an
EXTRA 10% DISCOUNT on either of

our CLUB WEBSITE OPTIONS.

Simply send an email to:
info@fingerprintdigitalmedia.com

using the words DISCOUNT OFFER in
the subject or the email body.
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Club News

We receive frequent calls 
from clubs about staff who’ve 
gone sick without submitting 
either a medical certificate or 
a self-certification form. This 
often leads to clubs either 
doing nothing, or worse, taking 
inconsistent action.

Failing to follow a fair and 
proper procedure when 
dismissing staff for absence 
can lead to costly disability 
discrimination and unfair 
dismissal claims, for which the 
average Tribunal awards last 
year were £27,235 and £32,115 
respectively.

Such claims are increasingly 
likely as sacked employees 
struggle to secure alternative 
employment in the current job 
market.

Managing staff that are sick
Dismissal is the last resort when 
dealing with genuine illness. If 
you comply with all four of the 
following stages, you are unlikely 
to fall foul of the law.

Stage 1 - Meet the employee
The club secretary should 
conduct regular return-to-work 
meetings. They should meet 
any staff with high levels of 
absence to discuss the cause of 
the absences, any medical advice 
the employee has received, the 
likelihood of future absences, 
and possible job changes that 
would reduce the absences. 
Clubs should discuss possible 
return-to-work dates for long 
term absences, and plans to assist 
employees when they do return.

Stage 2 - Medical input
There may be an underlying 

cause for regular absences. 
Clubs need medical input 
to understand what an 
employee is capable of doing, 
to find out if there are any 
adjustments that could be 
made to the employee’s role 
to reduce absence levels, and 
to get a view on whether the 
employee is disabled under 
the Disability Discrimination 
Act 1995 (DDA). Any medical 
input should be discussed with 
the employee as part of the 
consultation process.

Stage 3 - Reasonable adjustments
Clubs have a legal duty to 
consider any “reasonable 
adjustments” to enable 
employees classed as disabled 
under the DDA to continue to 
perform their roles. Dismissing 
employees not classed as 
disabled is also more likely to be 
fair if the club has considered 
possible adjustments and 
alternatives.

Whether or not an adjustment 
is reasonable will depend on:
•	the	practicability
•	its	cost	and	likely	effectiveness
•	the	club’s	financial	resources
•	its	nature	and	size	and
•		The	extent	to	which	the	

employee, and possibly other 
staff, are willing to co-operate 
with the changes.

Stage 4 - Dismissal decision
When considering dismissal, 
clubs should have a full, up-to-
date picture of the employee’s 
medical condition and have 
considered alternatives to 
dismissal.

They should also take into 
consideration:
•	length	of	service
•	performance
•		whether	there	is	likely	to	be	a	

change in attendance
•		whether	suitable	work	is	

available and
•		the	effect	of	the	employee’s	

absence on the club.

It is always best to consult 
with the relevant employment 
specialists in these cases.

If you are unsure at all as to 
what action you should take 
seek expert advice. Call the 
Labour Relations Agency 
(Belfast office) 028 9032 1442 
or (Regional Office) 028 7126 
9639.  You can of course also 
call the Federation Helplines 
for guidance.
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Q. This year we have 
been unable to attract any 
members into standing as 
arbitrators. Our rules state 
that in the event of a member 
appealing their suspension 
or expulsion that they can 
ask the club’s arbitrators to 
review the decision. We invited 
nominations for arbitrators 
when we invited nominations 
for the committee prior to the 
Annual General Meeting but 
nobody has come forward. 
We are concerned that should 
a member appeal, we will be 
unable to deal with it and will 
have to let them back in.

A. Clubs often have a difficulty 
in finding arbitrators. In the 
event of arbitration being 
requested there is nothing to 
prevent the club from holding 
a Special General Meeting 
in order to elect Arbitrators, 
although, it is preferable to 
already have them in place. 

May I suggest you contact 
your nearest club and ask the 
secretary whether officers of 
their club would be prepared to 
act as arbitrators and in return 
officers of your club could 
provide a similar service? This 
has been successfully achieved 
by a number of clubs.

Q. We use a prepaid card 
system which allows members 
in advance to load money 
onto a bar card which they 

Questions & Answers
can then use to buy drinks. If 
they do this then they receive 
a 5% discount at the bar. 
One member has proposed a 
motion at the AGM that this 
be raised to a 10% discount. 
The committee feels that this 
would place a big strain on the 
club’s finances if passed.

A. The motion to raise 
the discount given on the 
prepaid card system is not 
an appropriate motion for 
inclusion within the AGM.  
Pricing decisions are exclusively 
the authority of the elected 
committee and it is not feasible 
that the members should be 
able to set prices. This would 
effectively mean that every time 
a price must be changed that 
a Special General Meeting is 
called to vote on the issue to 
obtain the members consent.

The members must accept 
that an elected committee 
is assembled to oversee and 
make decisions regarding the 
internal running of the club. It 
is not practical that members 
have a vote on the day to day 
issues which affect the running 
of the club. Furthermore, 
there are important financial 
considerations behind why the 
discount is set at 5% and not 
10% and this proposed motion 
does not take into considering 
the market conditions which 
affect these types of decisions.

Q. Our Annual General 
Meeting is due to be held 
soon and we have not had any 
nominations for the position 
of chairman. The nominations 
period has now passed and we 
are not sure what we should do 
regarding this vacant position.

A. I suggest that at the AGM, 
nominations are taken from 
the floor for the position of 
chairman. This will give the 
members present at the AGM 

the opportunity to propose 
candidates for the position.

As no one has currently 
proposed anyone for the 
position it will be completely 
in order to take nominations 
from the floor.

If only one person is 
nominated then they will be 
elected unopposed, if two or 
more persons are nominated 
at the AGM then a ballot will 
need to be held.

Should no nominations be 
forthcoming at the AGM 
then it would be in order for 
the meeting to agree that the 
committee co-opt suitable 
members to fill the vacant 
positions as and when such 
candidates become available.

For help on these, or any other club 
issues, please feel free to call the 
helplines below.

N.I.F.C. HELPLINES
 O7889 800329
 07889 800331
 07889 681714
 07889 800325

E-mail: info@nifederationofclubs.com
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Club News

The start of the new football 
season this month has seen 
broadcasters Sky team up 
with the Premier League and 
FACT (the Federation Against 
Copyright Theft) to spell out to 
pubs and clubs which matches 
they can legally broadcast.

The judgement in favour of 
Portsmouth landlady Karen 
Murphy two years ago gave the 
impression that matches could 
safely be shown on Saturday 
afternoons but since then Sky 
and the Premier League have 
won a series of judgements 
to show this is not the case 
and last season two bars were 
ordered by the High Court to 
pay a minimum of £65,000 
in costs for broadcasting 
Premier League football on 
unauthorised foreign TV 
systems.

In March The Rhyddings Hotel 
in Swansea was the first to be 
taken to court since the Karen 
Murphy ruling in 2012. The 
hotel showed Premier League 
matches to customers from 
a residential Danish Viasat 
viewing card but the High 
Court ruled that the hotel was 
infringing the Premier League’s 
copyright because it was 
showing copyrighted material 
within its broadcast, without 
a valid commercial agreement 
authorising it to do so. So far 
damages and costs in both cases 
have amounted to £65,000 each 
but could rise to more than 
£125,000.

“Some people might think 
they are not doing any harm 
by showing these matches,” 
said Alison Dolan, Deputy 
Managing Director, Sky 
Business.

Buy a valid viewing card
or receive a RED card

“But illegal screening of 
Barclays Premier League 
matches damages investment 
in football and short-changes 
law-abiding clubs. It also  harms 
Premier League initiatives 
including investment into 
grassroots sport, which includes 
investing in community 
facilities, school sport and 
projects that encourage young 
people to play football.”  The 
people having a drink and 
watching the match could 
also be helping investment in 
football by watching a game at a 
lower league ground.

Copyright infringement 
includes the showing of the 
logos, graphics and sound 
recordings that are embedded 
within a broadcast (including 
items such as the score clock 
and replay graphics). Sky 
emphasise that the only 
legal way to show Sky Sports 
programming in clubs and 
pubs in Northern Ireland is 
through a commercial viewing 
agreement from Sky Business - 
no other way is legal.

If you show Sky Sports without 
a valid commercial agreement 
then Sky may take civil action 
against you for breach of 
copyright, breach of contract 
or for the return of a Sky 
viewing card - which always 
remains their property.  They 
also investigate suppliers selling 
systems allowing illegal access 
to Sky Sports programming and 
pass details onto the police to 
consider criminal prosecution.

We cannot emphasise enough 
that you risk legal action by 
showing Sky Sports or BT 
Sportww in your club without a 
valid commercial agreement.

COMING UP IN AUGUST & SEPTEMBER

AUGUST   KICK OFF

Arsenal v Crystal Palace Sat 16 5:30pm

Liverpool v Southampton Sun 17 1:30pm

Newcastle Utd v Manchester City Sun 17 4.00pm

Burnley v Chelsea Mon 18 8.00pm

Everton v Arsenal Sat 23 5:30pm

Hull City v Stoke City Sun 24 1:30pm

Sunderland v Manchester Utd Sun 24 4.00pm

Manchester City v Liverpool Mon 25 8.00pm

Everton  v Chelsea Sat 30  5:30pm

Tottenham Hotspur v Liverpool Sun 31 1:30pm

Leicester City v Arsenal Sun 31 4.00pm

SEPTEMBER

Liverpool v Aston Villa Sat 13 5:30pm

Manchester Utd v QPR Sun 14 4.00pm

Hull City v West Ham Utd Mon 15 8.00pm

West Ham Utd v Liverpool Sat 20 5:30pm

Leicester City v Manchester Utd Sun 21 1:30pm

Manchester City v Chelsea Sun 21 4.00pm

Arsenal v Tottenham Hotspur Sat 27 5:30pm

West Brom Albion v Burnley Sun 28 4.00pm

Stoke City v Newcastle Utd Mon 29 8.00pm
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10%
OFF
Hygiene &
Disposables*

*Voucher may only be used in depot. Not available via telesale or online. Musgrave MarketPlace may contact you if you do not already have a Musgrave account.

Name Tel

Business Name

Email Mobile

MarketPlace Account? Yes        No If yes, Account No.

NI Federation of Clubs Member? Yes        No Serve food? Yes        No 

In today’s competitive 
environment, saving money 
is more important than ever. 
Partnering with Musgrave 
MarketPlace ensures you avail 
of the very best prices all year 
round.  We guarantee our 
prices for 12 weeks, helping 
you to manage your menu 
costs.

As part of the largest wholesale 
group on the island, we can 
use our group buying power 
to bring you exceptionally 
low everyday prices across our 
range.

At Musgrave MarketPlace we’re 
proud to say that we offer 
the widest wholesale range in 
Northern Ireland. We have 
developed our offering to 
meet the unique needs of food 
service professionals, allowing 
you to get virtually all your 
needs under one roof.

We also carry a wide choice 
of Own Brands that help 
you cut your costs without 
compromising on quality, 

Your club’s local MarketPlace

saving you up to 40% 
versus the brand leaders. 
We recognise that for you, 
being able to depend on 
your supplier is critical and 
that is why with Musgrave 
MarketPlace you can depend 
on us. As a delivered customer, 
we can now offer you excellent 
service levels through our new 
warehouse management system 
in Duncrue Belfast. You can 

Leading provider
of food, drink and
non-food for the 
Licensed Trade

www.musgravemarketplace.co.uk                    Northern Ireland’s No.1 Wholesaler

also visit us and enjoy a quick 
and easy shopping experience 
at our Derry, Lurgan and 
Duncrue Belfast branch.

Whether you prefer a 
collection or a delivery service, 
all our customers can now 
choose to place their orders 
online.	Open	24/7,	our	Online	
Store offers huge convenience, 
allowing you to select from our 

full range, browse our latest 
offers, check out new lines and 
own brands – all at a time that 
suits you.

Whichever service you choose, 
you can rely on the support 
and advice of our team. We 
pride ourselves on the excellent 
relationships we have with 
customers - it’s at the heart of 
everything we do.

Advertorial
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Corporate News

DS Refrigeration expertise lies in refrigeration.  
We live and breathe it. 

Refrigeration and air conditioning 
sales and service. 24h breakdown 
cover, bottle coolers, 
ice machines, chill 
room, freezer 
rooms, keg stores, 
air conditioning 
to suit all 
applications.

Unit 20, Armagh 
Business Centre,  
2 Loughgall Road,  
Armagh BT61 7NH

Tel: 07840 203403

3 Ballynasollus Road, Plumbridge, Omagh, Co. Tyrone BT79 8DT
Telephone. 077 8948 0035

Email. info@mmcrefrigeration.co.uk

MMC Refrigeration & Air Conditioning is based in  
 
 

Tennent’s NI has unveiled the 
latest addition to its product 
portfolio: an all-new lager brewed 
in Clonmel by the people who 
brought us Magners Irish Cider.

Named in honour of Magners’ 
hometown, Clonmel 1650 is 
a fresh new Pilsner-style lager, 
specially developed for the 
modern consumer.  At 4.3% 
ABV, this no-nonsense lager 
is well-balanced and medium-
bodied and delivers the key 
attributes expected from a 
Pilsner, but with a  particularly 
memorable taste which hovers 
between ‘slightly fruity’, ‘estery’ 
and ‘subtly hoppy’.

And that uniquely characterful 
taste is what’s set to make 
this latest launch a best seller, 
according to Sarah Shimmons, 
Beer Marketing Manager for 
Tennent’s NI.  Launching 
the new product to Northern 
Ireland’s hospitality industry 
in Belfast, she said, “This is the 
latest in an impressive line up of 
well-considered innovation from 
Tennent’s NI and we believe 
that Clonmel 1650 has the 
capacity to make a huge impact 

Clonmel 1650 launches in Belfast

in the sector.  It comes with an 
exceptional pedigree and offers 
lager consumers a unique taste 
of local heritage.

The new product has all the 
quality and taste attributes 
which would be expected from 
the people credited with the 
reinvigoration of the cider 

market with Magners.  This is 
the perfect time for the much-
anticipated launch of Clonmel 
1650 and the response from 
the trade and consumers has 
already been overwhelmingly 
enthusiastic.”

Sarah says, “We know we have a 
fabulous new product on offer 

and it’s one we’re really getting 
behind with a full complement 
of support activity. Clonmel 
1650 will be served in a 
distinctively branded, nucleated 
glass that stands tall and proud 
and is designed to keep the 
contents looking and tasting 
good right down to that last 
golden drop!”

Jeff Tosh, Tennent’s NI (second from right) is pictured at the launch of Clonmel 1650 with NIFC representatives 
(l-r) Harry Beckinsale (PRO), David Larmour (Treasurer), and Brian McCartney (Vice Chairman).
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Corporate News

Earlier this summer, Guinness 
unveiled a new exciting music 
programme with the launch of 
Guinness Amplify. Guinness 
Amplify will turn up the volume 
for emerging musicians in 
Ireland and Northern Ireland by 
supporting them as they unlock 
their full potential. These acts 
will take to the stage in venues 
over five weeks starting in 
September. There will also be a 
few surprises along the way, with 
established talent turning up 
at various gigs in venues across 
Ireland and Northern Ireland.

Speaking about the Guinness 
Amplify entries to date, 
Lisa Fitzsimons, Guinness 
Marketing Manager said, 
‘We are delighted with the 
response so far from bands 
and musicians. Over 500 acts, 
representing an exciting mix 
of music genres have uploaded 
their music to the site to date. 

Guinness Amplify
Major new music programme supports emerging talent

We’ve been blown away by 
the quality of the talent and 
are really looking forward to 
Amplify Live kicking off in 
September when we will see 
the acts take to the stage in 
pub venues around Ireland and 
Northern Ireland.’

Guinness Amplify will connect 
the freshest new music talent, 
as well as providing them with 
some of the resources and 
expertise they need to help 
them along the way.

Guinness Amplify Live, 
offering the opportunity to 
perform in hundreds of outlets 
across Ireland and Northern 
Ireland from Thursday through 
to Sunday across 5 weekends, 
kicks off on the 11th September 
in Leinster and will rotate 
around Ireland, focusing on a 
different region each week over 
the course of the five weekends.

Kodaline -Vinny May, Mark Prendergast, Steve Garrigan and Jason 
Boland, with Jonny Quinn of Snow Patrol (left) ‘Guinness Amplify’ an 
exciting new music programme supporting emerging musicians in Ireland.

Guinness Amplify Live 
schedule

Leinster
11th-14th September 2014

Ulster
18th-21st September 2014

Connacht
25th-28th September 2014

Munster
2nd-5th October 2014

Dublin
9th-12th October 2014

Details of the Guinness Amplify 
programme are available on 
www.guinnessamplify.com

Bushmills Master Blender, 
Helen Mulholland, has 
handcrafted two exclusive single 
malt whiskies for Bushmills Live 
headliners The 1975 and Gary 
Lightbody’s supergroup Tired 
Pony.

The whiskies have been inspired 
by the bands who played at the 
exclusive festival on June 12 at 
the Old Bushmills Distillery on 
Ireland’s north coast, where the 
art of whiskey-making, perfected 
over generations, is practised 
every day.

The Artist’s Reserve 
bottles were created 
as a gift from 
Bushmills to the 
bands and are not 
available to buy.

Bushmills Irish Whiskey
An exceptional blend

Members of Gary Lightbody 
and Peter Buck’s supergroup 
Tired Pony being presented 
with a bottle of Single Malt 
Triple Distilled Tired Pony 
- Artist’s Reserve by Bushmills Master Blender Helen Mulholland and Bushmills Master Distiller Colum Egan. 
Pictured are (l-r): Richard Colburn (Belle & Sebastian), Helen Mulholland, Peter Buck (R.E.M.), Gary Lightbody 
(Snow Patrol), songwriter Iain Archer and Colum Egan.



EXTRAORDINARY. ON TAP.

APP.

DOWNLOAD THE NEW 

Guinness & Co. is a trading name of Diageo Ireland. 
The GUINNESS words, Harp Device and associated logos are trade marks. © Guinness & Co. 2014.

D5502U02069 GNS Plus App A4 N.Irl-Artwork - V1.indd   1 11/02/2014   10:18



16   Club Review   Issue 5  2014 nifederationofclubs.com

Tariff ‘JMC’ (2014.08)
Effective from 1st August 2014 (Also showing previous year’s details in brackets)

1. Scope of tariff
  This tariff applies to performances of copyright music within PRS for Music’s* repertoire* at clubs bona fide 

established and conducted in good faith as non profit-making members’ clubs capable of satisfying:
	 •		the	conditions	for	determining	a	qualifying	club	for	the	purposes	of	Part	4	of	the	Licensing	Act	

2003 for England and Wales, or
	 •		the	conditions	prescribed	for	the	purposes	of	section	125	of	the	Licensing	(Scotland)	Act	2005	by	

reg. 2 of the Licensing (Clubs) (Scotland) Regulations 2007 for Scotland, or
	 •		the	conditions	for	registration	under	the	Registration	of	Clubs	(Northern	Ireland)	Order	1996	for	

Northern Ireland.

2. General conditions
  This tariff is subject to PRS for Music’s General Conditions Applicable to Tariffs and Licences, 

available on request from PRS for Music.

3. Royalty rates
  Where the music user has applied for and obtained PRS for Music’s licence before musical performances commence, the standard royalty rate will be 

charged and payable for the first year of the licence.

  Where the music user has not applied for and obtained PRS for Music’s licence before musical performances commence, the higher (standard plus 
50%) royalty rate will be charged and payable for the first year of the licence.

  After the first year of the licence, in either case, the standard royalty rate will be charged and payable.

 The following rates of charge apply to all royalties falling due from 1st August 2014.
      Higher Standard
      royalty royalty
3.1 Featured music*

3.1.1 Live music

3.1.1.1 Where the annual expenditure on the provision of music* by performers* is £9,203 (£9,023)
 or more the royalty in respect of performances of music by those performers is  3.75% 2.5%
      of such of such
      expenditure expenditure
      (3.75%) (2.5%)

3.1.1.2 Where the annual expenditure on the provision of music is less than £9,203 (£9,023) the
 royalty per function for the first 100 persons capacity* in respect of performances of music
 by performers in person is at the rate of   £6.98 £4.65
      (£6.84) (£4.56)

 and per 25 persons capacity (or part thereof) thereafter  £1.74 £1.16
      (£1.71) (£1.14)

 provided that:
 The maximum annual royalty for performances in category 3.1.1.2 is   £345.12 £230.08
      (£338.37) (£225.58)

3.1.2 Featured recorded music*
 For all featured performances by record, compact disc or tape player* primarily for
 entertainment by means of discotheque equipment or otherwise for dancing and for karaoke
 performances*, the royalty per function for the first 100 persons capacity is  £6.98 £4.65
      (£6.84) (£4.56)

 and for each 25 persons capacity (or part thereof) thereafter  £1.74 £1.16
      (£1.71) (£1.14)

 provided that:
 Where such featured performances are given at a function, and in the same room, where
 performances are also given in person and in respect of which royalties are paid under
 paragraph 3.1.1 above, the royalty in respect of performances by record, compact disc or
 tape player per function for the first 100 persons capacity is  £3.38 £2.25
      (£3.32) (£2.21)

 and for each 25 persons capacity (or part thereof) thereafter  £0.86 £0.57
      (£0.84) (£0.56)

New Rates for PRS for Music
Printed here are the revised rates 
(Tariff JMC) for PRS for Music, 

effective from 1 August 2014.

For further information call the 
Northern Ireland PRS for Music 

representative 0800 068 4828 or the 
Federation Helpline 07889 681714.

Club Secretaries should place these 
pages into their Red Management 

Manual. If you do not have a 
Manual please call Helpline 

number 07889 681714.



nifederationofclubs.com Issue 5  2014   Club Review   17

   ........................   Higher Standard
   ......................   royalty royalty

3.1.3 Cinema & featured video
 For performances (whether by means of the sound track or otherwise) during film or
 video shows in a room or place being specially used for the primary purpose of video
 or cinema exhibition, and with seating arranged accordingly the royalty per function
 for the first 100 persons capacity is   £3.38 £2.25
   ........................   (£3.32) (£2.21)

 and per 25 persons capacity (or part thereof) thereafter  £0.86 £0.57
   ........................   (£0.84) (£0.56)

3.1.4 Minimum royalty for featured music
 The minimum royalty for an annual licence for featured music under this section of the tariff is  £172.55 £115.03
   ........................   (£169.16) (£112.77)

 provided that:
 Where there are no more than three functions in a licence year this minimum charge will not apply.
 The charges for those functions - whether in terms of permits or an annual licence - will however be
 subject to a minimum of  £43.14 £28.76
   ........................   (£42.30) (£28.20)
   ........................   per function per function

3.2 Background or mechanical music*
 The annual royalty for performances by the following is:

3.2.1 Television screen (without video)
  with a screen no greater than 26” (66cms)  £143.81 £95.87
   ........................   (£140.99) (£93.99)
   ........................   per screen per screen

  with a screen greater than 26” (66cms)  £215.67 £143.78
   ........................   (£211.44) (£140.96)
   ........................   per screen per screen

3.2.2 Radio ..................   £143.81 £95.87
   ........................   (£140.99) (£93.99)
   ........................   per set per set

3.2.3 Video player (with or without television facilities through the same screen) except
 performances where there are special seating arrangements for viewing, or when the 
 player is used for discotheque performances:

  with a screen no greater than 26” (66cms)  £215.67 £143.78
   ........................   (£211.44) (£140.96)
   ........................   per player per player

  with a screen greater than 26” (66cms)  £287.61 £191.74
   ........................   (£281.97) (£187.98)
   ........................   per player per player

3.2.4 Record	and/or	compact disc	and/or	tape player	and/or	music centre  £316.37 £210.91
   ........................   (£310.16) (£206.77)
   ........................   per player per player

 provided that:
 Where two or more such instruments (or screens in the case of televisions and video players) are used in
 the same premises, whether those instruments are of the same or of different kinds, the combined
 charges for those instruments will be reduced by 10%.

3.3 Jukeboxes
 The annual royalty per machine for performances by the following is:

3.3.1 Audio jukebox* ..   £356.91 £237.94
   ........................   (£349.91) (£233.27)

3.3.2 Audio jukebox with background music facility*  £502.47 £334.98
      (£492.62) (£328.41)

3.3.3 Video jukebox

 with a screen no greater than 26” (66cms)  £469.68 £313.12
      (£460.47) (£306.98)

 with a screen greater than 26” (66cms)  £563.63 £375.75
      (£552.57) (£368.38)
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      Higher Standard
      royalty royalty

3.3.4 Video jukebox with background music facility*
 with a screen no greater than 26” (66cms)  £582.38 £388.25
      (£570.96) (£380.64)

 with a screen greater than 26” (66cms)  £652.83 £435.22
      (£640.04) (£426.69)

3.3.5 Combined audio/video jukebox with background music facility*

 with a screen no greater than 26” (66cms)  £643.41 £428.94
      (£630.80) (£420.53)

 with a screen greater than 26” (66cms)  £702.26 £468.17
      (£688.49) (£458.99)

3.3.6 For each additional coin-entry point for 3.3.1, 3.3.2, 3.3.3, 3.3.4, or 3.3.5 above  £46.97 £31.31
      (£46.05) (£30.70)

4. Value Added Tax
Every Licensee under PRS for Music’s tariffs will pay to PRS for Music in addition to the royalty due, a sum in respect of Value Added Tax calculated at the 
relevant rate on the royalty payable.

5. Inflation adjustment
Every year on 1st August the monetary sums in this tariff will be adjusted for inflation. The adjustment formula will apply to the standard rates, using the 
mean (to the nearest whole percentage point) of the percentages by which the Retail Prices Index and Average Weekly Earnings index (unadjusted) change 
in the year to the previous March.

March is the latest month prior to the anniversary date for which figures are likely to be published for both indices.
After application of the inflation adjustment any expenditure threshold figure will be rounded to the nearest pound, with all other royalty rates rounded to 
the nearest penny.

All royalties will be charged at the royalty rate in force at the beginning of the licence year.

6. Definitions
 •  annual expenditure on the provision of music means the total of:
   gross salaries, gross wages; plus fees, expenses or other emoluments paid to performers (excluding any disc jockeys); and gross fees (net of any Value 

Added Tax) paid to third parties for the services of performers.

 •  audio jukebox means a machine (other than a video jukebox) for playing recorded music, capable of being operated by the insertion of a coin, token 
or card.

 •  audio jukebox with background music facility or video jukebox with background music facility or combined audio/video jukebox with background 
music facility or music centre and/or radio cassette player means a combination of units of equipment capable of reproducing sound from more 
than one source through a single sound system.

 •  background or mechanical music means music when performed by a record player, compact disc player, tape player, or video player otherwise than 
for featured purposes, or music performed by a radio or television set operated on the premises or diffused through a loudspeaker from another part 
of the premises or a source outside the premises.

 •  capacity shall be calculated as follows:
   where the accommodation of a room is limited to the number of seats, the capacity will be calculated by reference to the total number of seats; but 

where, as in the case of discotheque performances, there is no formal means of calculating the accommodation of a room, that capacity will be assessed 
by reference to the maximum number of persons which can reasonably be accommodated in the room or which is permitted under any regulation by 
Fire Authorities or under the Club’s Rules. Where the capacity exceeds 100 persons one quarter of the charge will be levied on each 25 persons.

 •  featured music or featured recorded music means music performed by:
   performers in person, or a record, compact disc or tape player primarily for entertainment such as by means of discotheque equipment or otherwise 

for dancing or in conjunction with cabaret or similar entertainment, or cinematograph equipment or video player.

 •  karaoke performances means those performances given by unpaid singers in conjunction with specially produced recorded music, with or without the 
provision of video-presented synchronised lyrics.

 • music centre	means	instruments	combining	a	radio	and	a	tape	player	and/or	record	player.

 •  performers means singers and performers of musical instruments, including orchestra conductors or leaders, whether or not they combine in their 
performance other activities such as dancing or acting as comperes.

 •  PRS for Music is the trading name of the Performing Right Society Limited

 •  PRS for Music’s repertoire means all and any musical works (including any words associated therewith), the 
right of public performance in which is controlled by PRS for Music or by any of the societies in other countries 
with which PRS for Music is affiliated.

 •  record, compact disc or tape player means any gramophone, compact disc, tape or cassette player, or other 
mechanical/electronic	contrivance	for	playing	musical	works,	except:

   a video player, or a contrivance, such as a jukebox, capable of being operated by the insertion of a coin, token 
or card.

 •  video jukebox means a machine for playing recorded music synchronised with a video or similar visual display 
and capable of being operated by the insertion of a coin, token or card.



Club Review Ad 2014.indd   1 20/03/2014   11:25:35



20   Club Review   Issue 5  2014 nifederationofclubs.com

Corporate News

United Wine Merchants 
distributors of the Crabbie’s 
brand are bringing a touch of 
America to Northern Ireland 
with the launch of Lazy Jack’s 
- the UK’s first American-style, 
cloudy apple cider.

Lazy Jack’s represents a major 
new proposition within the 
cider category, offering a clear 
alternative as a refreshing apple 
cider appealing to 22-30 year old 
consumers.

Inspired by the heat of the 
Mississippi summer, Lazy Jack’s 
has drawn on American trends 
with a striking green 12 fl. oz. 
(355ml) bottle, containing 
a quality cloudy cider with 
ultimate refreshment and a real 
apple hit.

Emma Haughian, Lazy Jacks 
Brand Manager said, “Lazy 

Lazy Jack’s U.S. apple 
innovation

Jack’s is the 
first piece of 
true innovation 
in the apple 
cider category 
for some time.  
Apple and pear 
ciders account 
for around 
90% of cider 
volume and 
we believe 
there is 
significant 
scope. 
Consumer 
research has 
supported 
the fact 
that the 
bottle serve 
combined 
with the US 
liquid style will encourage new 
consumers to enter the cider 
category on new occasions.”

Santa Rita, distributed by 
United Wine Merchants 
is launching a corker of a 
competition, exclusively 
for consumers in Northern 
Ireland.

The quality wine brand is 
giving away 120 premium prizes 
which include iPad minis and 
a range of Aspinal of London 
aspirational items including 
leather gloves, briefcases and 
wallets, giving Santa Rita 120 
consumers 120 reasons to smile 
this autumn.

Santa Rita 120 gives consumers 120 
chances to win this autumn

To enter, consumers simply 
scan the QR code on the Santa 
Rita 120 promotional neck 
tags or in store POS to be in 
with a chance of winning. The 
promotion will begin on 1st 
August and run for a three 
month period.

Emma Haughian, Brand 
Manager, commented, “This 
is the first time ever that Santa 
Rita will be executing  a fully 
integrated Marketing Campaign 
in Northern Ireland which will 
include outdoor, social media, 
print and radio and we are 

delighted to announce that all 
120 premium prizes will be won 
by 120 local consumers. Santa 
Rita offers a diverse range of 
top quality award-winning wines 
and we wanted to specifically 
promote the 120 range to 
communicate its exceptional 
quality and value by linking up 
with premium prizes.”

“We have chosen to give 
away prizes that are of 
superior standard which we 
feel reflect the Santa Rita 
120 brand and philosophy. 
With significant investment 

behind the campaign, 
United Wine Merchants are 
demonstrating their long term 
commitment to the brand and 
driving the quality message. 
We believe this campaign 
will enable widespread 
consumer engagement and 
help strengthen Santa Rita’s 
positioning within the market”
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Charity News

Employees of Tennent’s NI will 
be making time for friends this 
year in a bid to raise £20,000 
for leading local cancer charity, 
Friends of the Cancer Centre.

Damien Magerr, Quality 
Dispense Technician with the 
Belfast-based drinks company, is 
currently undergoing treatment 
for Prostate Cancer. He was so 
impressed with the treatment, 
services and support provided 
by the Northern Ireland Cancer 
Centre at the City Hospital 
that he asked his friends at 
work to give a little fundraising 
support - but they went even 
further, making Friends of the 
Cancer Centre their designated 
charity for the year under the 
fundraising banner, “Tennent’s 
NI: Make Time for Friends”.

Damien is naturally delighted 
at the response of his colleagues 
and says, “The support of 
friends makes all the difference 
when you face difficulties in life 
and I am delighted to discover 
the depth of the support which 
I enjoy here at Tennent’s NI.  
Now it’s time to let the goodwill 
pour and we’ll be getting 
together, as friends, to support 
and fundraise for the Cancer 
Centre, Northern Ireland’s 
regional centre for excellence in 
cancer care, based at the Belfast 
City Hospital.”

Keen to help raise funds and 
support his colleague and the 
charity, Jeff Tosh, Head of 
NI On Trade for Tennent’s 
NI, says, “Damien is a hard 
man to resist and, when he 
campaigned, for Friends of the 
Cancer Centre to become our 
nominated charity, we were 
only too happy to get behind 
both him and this great good 
cause. Each year around 11,000 
people in Northern Ireland are 

Tennent’s NI makes time for Friends

diagnosed with cancer so the 
chances are high that cancer 
may have touched our own lives 
or the lives of family or friends, 
giving Friends of the Cancer 
Centre particular resonance 
with not only our own 
employees, but also with our 
friends in the hospitality, drinks 
and entertainment sectors.

Welcoming the support, 
Colleen Shaw, Chief Executive, 
Friends of the Cancer Centre, 
says, “We are absolutely 
delighted to be named as the 
nominated charity for Tennent’s 
NI and we can’t thank Damien 
enough for putting us forward 
and rallying support from 
his colleagues. The team at 
Tennent’s NI have really got 
behind the £20,000 fundraising 
drive and we’re already off to a 
flying start, with lots of exciting 
fundraising events lined up over 
the next few months.

“The support of the staff at 
Tennent’s NI is incredibly 
important to the charity, as 
the money raised through 
the partnership will help 
us continue our work in 
supporting local cancer 
patients, as well as their families 
and carers.  Friends of the 
Cancer Centre is based at the 
heart of the Cancer Centre 
at Belfast City Hospital and 
we fund projects that make a 
real difference to the lives of 
those affected by cancer. From 
providing a welcoming cup of 
tea and a daily newspaper for 
patients waiting on treatment, 
to investing nearly £1 million 
in locally led cancer research 
this year alone; Friends of the 
Cancer Centre is committed to 
making a difference to patients 
today. Thanks to Damien and 
the team at Tennent’s NI, we 
have the opportunity to raise 
vital funds that will help us 

continue this work and help 
thousands of people across 
Northern Ireland.

“We also have a number of 
regional fundraising groups 
made up of and led by 
dedicated local volunteers. If 
anyone else would like more 
information on their nearest 
fundraising group, or to help 
raise funds for Friends of the 
Cancer Centre, please just give 
us a call on 028 9069 9393 and 
we’ll be delighted to put you in 
touch.”

For further information 
on Friends of the Cancer 
Centre please visit www.
friendsofthecancercentre.com 
or call 028 9069 9393.

Colleen Shaw (centre, left) and Claire Hogarth from Friends of the Cancer Centre are pictured getting behind the 
‘Make Time for Friends’ fundraising drive with Tennent’s NI employees: (front, l-r) Seamus Donaghy, Damien 
Magerr, Declan McDonagh, (back l-r) Michael McCambley, Jeff Tosh, Annemarie McDonagh, Rod McCrory, 
Ryan Knox, Paula McAloone, and Connor McCausland.
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Sports News

UGAAWA Monthly 
Merit Award

Tradition dies hard, especially 
in the McHugh household as it 
seems to be a case of ‘like father, 
like son.’ That’s because if one 
wins the Ulster GAA Writers’ 
Monthly Merit Award the others 
must follow suit and now the 
hat-trick has been completed.

Ryan McHugh, after that 
sparkling display with Donegal 
in the Ulster SFC final against 
Monaghan, is the winner for 
July 2014 and, in the presence 
of his father Martin, who set 
the ball rolling, the 20-year-
old collected the honour at a 
reception held on 4th August.

UGAAWA July Merit Award winner, Ryan McHugh, with his mum 
Patrece and dad Martin.

“It is good to win such a 
prestigious award,” enthused 
Ryan, “and it is good to keep the 
family tradition going. I suppose, 
I would have been an outcast if 
I hadn’t won the award at some 
stage. I heard Mark talking about 
winning it and I heard Paddy 
McBearty talking about winning 
the Young Player of the Year 
award so I’m glad to be part of 
the Kilcar gang now.”

Ryan received an engraved 
Belleek Living Vase, engraved 
silver cuff links, O’Neill’s 
training gear and a sports 
voucher from the UGAAWA.

The Magners 
July Race 
Evening had 
race-goers 
descending 
on Down 
Royal 
Racecourse 
in their 
droves. 
Summer’s 
longer hours 
of sunshine 
provided 
the perfect 
opportunity 
to socialize 
with friends 
while 
enjoying a 
refreshingly chilled Magners 
Irish Cider and enjoying racing 
late into the evening.

While some people came along 
after work, others had clearly 
taken the day off to don their 
best summer outfits for the 
occasion which delivered seven 
exhilarating races for all to 
enjoy.

Summer is a good time 
for Magners and racing

The Magners Berry Maiden trophy was presented to Joe Keeling, chairman 
of Horse Racing Ireland and co-owner of the winning horse Texas Rock, by 
Sarah Shimmons, Marketing Manager for Tennent’s NI.

As co-owner of Texas Rock, Joe 
Keeling, chairman of Horse 
Racing Ireland, collected the 
Magners Berry Maiden trophy. 
Meanwhile Chris Hayes rode 
to victory on Manalapan in 
the feature race, Her Majesty’s 
Plate, completing a double for 
trainer Patrick Prendergast who 
also trained Winward Passage 
that won the Apple Orchard 
Handicap.

Pictured enjoying the Magners Race Evening at Down Royal 
Racecourse are Noel and Lisa Thompson, Bangor F.C.



the title. With an expected worldwide television audience of 300 
million, the promoters ramped up the hype by pitching the bout as 
‘The Fight of the Century’.

Ali had been out of the ring for three years because of legal 
wranglings with the US government over the war in Vietnam, 
and Frazier took the title in his absence. Ali’s inactivity showed as 
Frazier’s all-action style allowed him to dominate the first few rounds 
- even taunting Ali by poking his chin out at him.

The pair traded heavy blows throughout the 15 rounds, with neither 
fighter giving an inch. In the final round, with both men looking 

weary, Frazier summoned up every last ounce of energy and smacked 
Ali with a sledgehammer left hook that sent the former champion 
flying through the air and on to the canvas. Ali beat the count, but 
was out on his feet. The devastating power of that punch became 
apparent minutes later as, after the bell, Ali had to look on with his 
jaw ballooning as Frazier was awarded the points decision to inflict 
his first professional defeat.

When Muhammad All and Joe Frazier met it was the fight the 
entire boxing world wanted to see. This was the first time that two 
undefeated heavyweights had been brought together to contest 

*GREAT SPORTING EVENTS
NO. 70

1971
Lions roar in New Zealand

With a mixture of magic at half-back and true grit up front, the 
British Lions secured their first series triumph in New Zealand. It 
was all the tastier because it came against a legendary All Blacks 
vintage, with the home side led by the fearsome Colin Meads.

lan ‘Mighty Mouse’ McLoughlin scavenged a priceless first-Test try 
from a charge down in Dunedin, and the Lions clung on grimly to 
win 9-3. But the backlash came in the form of a heavy second-Test 
defeat, and the Lions captain, John Dawes, and coach Carwyn 
James, needed to show all their leadership skills to steady the ship.

But they had two Welshmen at half-back who did not need anyone 
to boost their confidence in the run-up to the penultimate Test in 
Wellington. Legend has it that the fly-half Barry John said, ‘Just 
give me the ball and I’ll win it for you. It’s only the All Blacks.’ His 
deceptively powerful partner, scrum-half Gareth Edwards, did just 
that after holding off several would-be tacklers, and John kept his 
promise to dive over. Gerald Davies had already done the same on 
the wing, and the Lions won by a comfortable-sounding 13-3.

In the all-important final Test, the lead changed hands several 
times before J.P.R. Williams pulled the trigger on a massive drop-
goal and waved at the crowd like a pop star when it sailed over. The 
Lions got a pop star’s welcome when they arrived home too. Fans 
immediately grasped the immensity of the achievement.

The British & Irish Lions’ pack get to work in Wellington.

Also this year...
Football - Arsenal defeated Liverpool 2-1 to win the double for the first 
time in their history.
Formula 1 - Jackie Stewart won the F1 World Championship for the 
second time, driving for the Tyrell team.
Cycling - Legendary cyclist, Eddie Merckx, won the Tour de France for 
the third time in a row. He would eventually win the title five times in all.
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Frazier lands a thunderous left hook in the fifteenth round to floor Ali.

The fight of the century




