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By joining the N.I. Federation of Clubs you will benefit from support by way of advice on a host of matters related
to the day-to-day running of a club, such as those related to employment, the 1996 Clubs Order and

Accountancy Regulations and rates relief to mention but a few.

Our helplines have proved most beneficial to members and are as follows:

07889 800329 - 07889 800331 - 07889 800325 & 07889 681714

N.I. Federation of Clubs
Membership Application Form

Name of club:

Address:

Telephone No:

Fax No:

Chairman:

Tel:

Secretary:

Tel:

Treasurer:

Tel:

Club Officers

The annual membership fee is £50.00 payable to:

The Northern Ireland Federation of Clubs

For telephone queries call:
07889 681714

(Please include your membership fee or completed standing
order form with your application)

For administration purposes only
Accepted by: Secretary

Seconded by: Chairman

Date:

c/o Unit B7 Portview Trade Centre,
310 Newtownards Road,

Belfast BT4 1HE.

STANDING ORDER TO N.I. FEDERATION OF CLUBS
This is to authorise the transfer of £50.00 from the club’s account:-

A/C No:

Sort Code:

Bank:

The payment is for the annual membership fee to the Northern Ireland Federation of Clubs. The transaction
to be effected now and continue annually in January of each year until further notice.

Club Name:

Address:

Authorised by: (1)

(2)

Please sign and return to:
N.I. Federation of Clubs,

c/o Unit B7, Portview Trade Centre,

310 Newtownards Road,

To account no: 627 998 63
Sort code: 95-01-45

Danske Bank
Belfast BT1 6JS

Belfast BT4 1HE.

The Federation Invite New Members to Join
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Federation of Clubs

orthern IrelandN
John Davidson: Chairman

Harry Beckinsale: Secretary  -  David Larmour Treasurer  -  Brian McCartney: Public Relations Officer

Office: B7 Portview Trade Centre, 310 Newtownards Road, Belfast BT4 1HE
Office: 028 9045 9864

email: info@nifederationofclubs.com2017  FEDERATION AGM
Dear Secretary, I would be delighted if your management committee could be represented at the 

Federation Annual General Meeting to be held in the

RAOB HQ, BELFAST on SATURDAY 11th March 2017 at 10.00am - 12.00noon

As you can imagine, the present political situation presents some problems, nevertheless, your 

Federation continues to work tirelessly to represent you in the most effective way possible,

which includes engagement with the All Parliamentary Group at Westminster. 

The following are just some of the issues in which we are currently engaged, so be assured your 

attendance and support plays a very important role.

  a) Impending change to the 1996 Clubs Order and Accounts Regulations

  b) Anticipated change to entertainment licensing process

  c) Rating of club premises and the impact on Sky TV tariffs

  d) Club rule book/constitution in complying with natural justice

  e) The amalgamation of PPL and PRS
  f) The role of trustees  g) Employment/employee issues  h) Any other business 

Refreshments will be provided.Please ensure your club is represented.

John DavidsonChairman
Northern Ireland Federation of Clubs 
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The assets of a Club are owned 
by the members for the time 
being jointly, in equal shares, 
subject to any rule in the 
constitution to the contrary.

A Club may have hundreds 
of members.  It would be 
administratively inconvenient 
to have the property of the 
Club vested in all of the 
members because each time 
a member joined or left the 
title documents would have to 
be changed.  For this reason, 
arrangements are usually made 
for any property owned by a 
Club to be vested in Trustees.  

There are usually between 
three and seven Trustees. 
These Trustees are not the 
beneficial owners of the Club 
premises.  They are what is 
known as “Bare Trustees”, 
in that they hold the Club 
property on behalf of all of the 
members for the time-being 
and they are required to deal 
with the property of the Club 
as directed by the Committee 
on behalf of the membership.

If Trustees fail to comply 
with the directions of the 
Committee there should be 
provision in the Constitution 
of a Club to remove the 
Trustees from their position.  
Unless removed,  Trustees 
generally hold their position 
until they die or retire.  This 
ensures continuity and avoids 
title documents having to be 
regularly amended.

Trustees are often asked to 
sign documents on behalf 
of the Club. In relation to 
borrowing money by the Club, 
the Trustees will often be 
required to sign mortgages of 
the club premises as security 
to the lender. This does not 

Registered club trustees
mean that they owe the money 
personally.  However, when 
signing any document, Trustees 
must ensure that it is clear 
from the document that they 
are signing as Trustees.   This 
will help avoid any suggestion 
of personal liability for loans to 
the Club.

Secondly, before assuming the 
role of Trustee, prospective 
Trustees must ensure that 
the rules of the Club provide 
that the Trustees will be 
indemnified from the assets 
of the Club in respect of any 
claim made against them as 
Trustees.  This will not remove 
all risk.  Difficulties could arise 
if there is a claim made against 
a Trustee and the Club does 
not have sufficient  funds or 
assets from which to indemnify 
the Trustee.  In those 
circumstances the Trustee 
is entitled to require each 
Club member to indemnify 
him in relation to any claim.  
However, it will be the Trustee 
who is named initially in any 
legal proceedings and then it 
will be up to the Trustee to 

pursue the members of the 
Club to indemnify him in 
relation to any claim.

The standard rule-book of 
the N.I. Federation of Clubs 
has a clause relating to the 
appointment of Trustees and 
the removal of Trustees.  It also 
incorporates an indemnity for 
the Trustees.

Trustees should not assume 
that because their names are 
on the title deeds that they 
have any greater ownership 
rights to the Club property 
than other members.  This is 
not the case.  They hold the 
property in name only as bare 
trustees and do so on behalf 
of the full membership of the 
Club.  They must act at the 
direction of the Committee of 
the Club. Consequently they 
have no beneficial ownership 
rights over the property.

Finally, some Club premises 
may be owned by organisations 
such as the Orange 
Institutions, Ancient Order 
of Hibernians etc.  In those 

circumstances, the premises 
should be leased to the Club. 
The lease should be between 
the Trustees of the Institution 
and the Trustees of the Club. 

The Trustees of the Club will 
then hold the lease on Trust 
for the members of the Club 
just like any other asset. The 
Lease should specify the terms 
under which the Club occupy 
the premises. In this situation, 
the Trustees of the Institution 
are just like any other Landlord 
and have no entitlement to 
control the running of the 
Club.

The Committee of the Club 
is entitled to govern it’s own 
affairs without interference 
from the Landlord Trustees, 
unless of course it is in breach 
of the terms of the Lease, when 
the normal laws of Landlord 
and Tenant will apply.

Provided by Shean Dickson 
Merrick, 14/16 High Street,
Belfast BT1 2BS
Tel: 028 9032 6878.

Solicitors to the N.I.F.C.

The annual Cheques for 
Charity evening, held recently 
in the Harland & Wolff 
Welders F.S.C., was once again 
a resounding success due to 
the hard work and association 
between the management 
committees of Harland & Wolff 
Welders, Dundela F.C., and the 
many entertainers who donated 
their services for the show 
during the Christmas period.

Seven worthy causes benefitted 
on the evening through 
donations of £500.

Each representative underlined 
the importance of the donation 
and the services it will provide, 
which otherwise would not be 
affordable.

Harland & Wolff Welders and Dundela FC
Working together for the community

recorded music at a dance 
or discotheque or similar 
function.

In the case of the latter, the fee 
is on a sliding scale basis. In 
January, fees are payable to the 
PRS. These payments are fixed 
under an Agreement with the 
PRS and the appropriate fee for 
a Club is calculated according 
to the type of music used.

Clubs are reminded that their 
PRS and PPL Licenses need to 
be renewed each year.

These Licenses cover different 
types of copyright payable 
for playing any type of music 
within the Club. There are 
two types of license required to 
be paid to the PPL depending 
on whether the Club plays 
background music or uses 

Performing Rights Society & 
Phonographic Performances Ltd

There is often confusion 
between the licenses of the PPL 
and PRS but, as a general rule, 
if a club has music, it must 
have both of these respective 
licenses.

A joint license is available 
for amateur sports clubs. For 
further details please contact 
the Federation on 07889 
681714.

Pictured opposite 
are representatives 
from:- Victoria 
Primary School, 
Harberton Park 
School, Fleming 
Fulton School, Dee 
Street Community 
Centre, Island 
Day Centre, 
Zakky Brennan 
Cancer Appeal and 
Dundela Infants 
School.

Each organisation 
received a cheque 
for £500 from the 
H&W Welders 
F.S.C. and 
Dundela FC.



6   Club Review   Issue 1  2017 nifederationofclubs.com

Club News

nifederationofclubs.com Issue 1  2017   Club Review   7

Typically, managers spend 
around 40% of their time 
in meetings. Yet, according 
to research, 83% of people 
who go to meetings, worry 
about them drifting off the 
subject and 74% question their 
effectiveness.

Have you ever left a meeting 
wondering why you were there 
in the first place? Or perhaps 
walked away feeling positive, 
only to find that nothing has 
actually changed a week later? 

Whether you are meeting 
with an individual, a group or 
a supplier, it’s important to 
conduct meetings effectively and 
use the time well. The following 
checklist will help.

How to chair meetings and why hold 
them at all?

Preparation
•  Is the meeting necessary? Why 

has it been called?
•  Who needs to be there?
•  When, where and for how 

long?
•  Self prepare - what do you 

want the outcome to be?
•  How can you influence the 

meeting? Plan your approach.
•  Circulate a draft agenda. 

Let everyone know why they 
need to be there. Do they 
need to add anything? This 
way everyone can prepare 
effectively.

Agenda
When planning the agenda 
think about:
•  What you want out of the 

meeting.

•  The scope of the discussion 
so you keep on track.

•  A logical order for the items 
to be covered.

•  Whether you will cover 
difficult points first or 
start with the easy or more 
pleasant matters.

•  How you will deal with 
difficult items - would they be 
better dealt with outside the 
meeting? Do you need to do a 
bit of ‘lobbying’ first?

•  The times allocated to each 
and how flexible you will be; 
how to manage the meeting 
accordingly.

•  Who’ll be there? What might 
their needs/hidden agenda be?

•  What decisions might need 
to be taken - what are the 
possible options?

•  Possible action plans and 
outcomes. 

Putting your case forward
• State your case
• Give reasons
• Give an example
•  Restate your position. For 

example: ‘I’d like to introduce 
a broader food menu at the 
bar. I know that some of the 
regulars have been eating 
elsewhere. We can - and 
should - make a good margin 
here’.

Dealing with conflict
•  Keep calm, cool and in 

control.
•  Keep to business - avoid 

personal comments - use ‘I 
feel..’ instead of ‘you’

•  Keep to the facts and issues 
in hand

•  If you don’t understand, ask
•  Be open to feedback and use 

it positively
•  Respect the other point of 

view - even if you don’t agree 
with it

•  Take a break if necessary
•  If you really can’t agree 

discuss with an impartial 
third party

•  Be prepared to compromise

Problem solving
• Define the issue (problem)
• Check the facts
• Define the desired outcomes
• Identify alternatives
•  Examine possible 

consequences
•  Choose your solution and 

do it
•  Check whether you achieved 

the goals and act accordingly

Dealing with different types
•  Mr Stroppy: let him have his 

say, sum up his point of view 
for the group and ask for 
feedback

•  Mrs Positive: use her 
to reinforce points and 
contribute throughout

•  Mr Know-All: Let the group 
comment on his theories

Five Top Tips
1.  Gain rapport - warm up 

the meeting by discussing 
something general that 
everyone can join in with

2.  Guide the discussion rather 
than dominating it - the chair 

is the facilitator not the chief 
contributor

3.  Make an impact - positive, 
strong, good body language

4.  Set the tone, rules and 
agenda

5.  Listen and ask the right 
questions

•  Miss Chatty: Interrupt 
tactfully - use time 
limitations as an excuse to 
move on. Summarise her 
points

•  Mr Bashful: Ask him about 
something he knows to 
increase self confidence. Give 
credit for his contributions

•  Miss Distracted: Ask her 
about her experience and for 
help to solve the issues

•  Mr Detail: Ask for the 
overview and then for 
specific detail only as it’s 
needed

•  Mrs Questioner: Pass her 
questions back to the group 
or ask her to answer her own 
question

Involve everyone and bring in 
those who may be holding back 
(they are often the thinkers in 
the group and can make the 
best contributions).

And above all, make sure 
that all action points are 
minuted and allocated to the 
appropriate person.

These will need to be followed 
up and the activities competed 
within a given time frame.

Although clubs in Northern 
Ireland are able to advertise 
events etc., they may 
nevertheless be breaching 
advertising laws without even 
realising it, says a warning from 
the Equality and Human Rights 
Commission (EHRC).

Scores of complaints about 
allegedly discriminatory 
advertisements reveal that many 
businesses are breaching laws 
designed to allow fair and open 
access to jobs and services, says 
the Commission.

Rebecca Hilsenrath, Chief 
Executive of the EHRC, said, 
‘The high volume of complaints 
we receive each year shows 
employers and service providers 
have some-times opened 
themselves to potentially costly 
legal action. This is usually as 
a result of confusion about 
what is and isn’t permitted by 
equality legislation.

‘This clear and brief guidance 
answers the questions people 
often ask us and should help 
keep everybody on the right side 
of the law’.

The guidance covers situations 
where services may be targeted 

Advertising staying 
within the law

at particular groups, including, 
membership of private members 
clubs and, for example, women 
only swimming sessions.

Complaints received by the 
Commission on discriminatory 
adverts in the past year have 
included:
•  Age discrimination by a club 

advertising salsa classes ‘not 
suitable for people over 60’ in 
a local paper

•  Disability discrimination 
by a hotel, advertising 
that it would not offer 
accommodation to disabled 
people

•  Sex/age discrimination by 
seeking “young” or “female” 
workers, where this was not 
a necessary requirement for 
the job. This included a bar 
looking for a “part-time shot 
girl.”

The Commission’s Good 
Practice checklist is available by 
following this link:
https://www.equalityhumanrights.
com/en/publication-download/
advertising-good-practice-checklist-
advertisers-and-publishers
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During the winter months, the 
UK’s population of rats - put 
at around 120 million - usually 
head indoors, epspecially when 
the weather turns particularly 
cold.

It’s at these times, that critters 
who would normally live outside 
- rats, mice and cockroaches etc., 
- decide to seek shelter inside 
buildings. Pest control teams 
experience, on average, a 30% 
rise in emergency calls during 
these times.

So how can clubs minimise the 
risk if infestation?
Follow our five point plan 
to help minimise the risk of 
invasion.

1.  Remove clutter, especially 
if the club has an attic or 

cellar. Any wood, paper, 
left-over materials or rubbish 
that could be used to make 
a warm nest warmer still, 
should be cleared or stashed 
away neatly. Not only will 
that make it more difficult, 
and therefore less attractive 
to rats, but it will make 
checking for infestation a lot 
easier.

2.  Regularly inspect for signs 
of pests. The sooner you 
can prevent a family of rats 
from becoming a colony, 
the better, so the earlier 
you discover there may be a 
problem, the quicker you can 
show the invaders the door.

3.  Keep all foodstuffs robustly 
protected, storing them in 
plastic containers and off 
the floor. It’s bad enough for 
the club to become infested, 

Pest control - act now
without feeding them 
too. And make sure bins 
have good fitting lids and 
are not overflowing. Rats 
and mice are not fussy 
about ‘use by’ dates.

4.  Check for leaking 
drainpipes or 
missing roof tiles. 
These are good 
maintenance tasks 
anyway for keeping 
a property dry 
and sound 
during winter, 
but also damp, 
wet, broken 
pipes are like 
magnets for 
cockroaches. 
Securely place 
wire mesh over 
air bricks and 
vents too.

5.  Finally, keep the number of 
accredited registered pest 
control companies handy.
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N.I.F.C. HELPLINES
 O7889 800329
 07889 681714
 07889 800325

E-mail: info@nifederationofclubs.com

uncomfortable with this 
situation. What is your advice?

A. The situation you have 
described is one which often 
occurs in clubs. A member is 
asked to help out behind the bar 
and temporary arrangements 
become permanent over 
time. The committee should 
appreciate that he is in an 
unusual position of having 
rights as a member to be elected 
to the committee and also 
rights as an employee under the 
Employment Acts.

Club rules often state that no 
employee of the club shall be 
eligible for membership. The 
fact is, that part-time employees 
have exactly the same rights 
as full-time employees and, 
therefore, any definitions 
of part-time or full-time 
are meaningless, so far as 

Questions & Answers
employment law is concerned. 
The terms of the club’s rules 
cannot now be imposed on the 
member in question since he 
is a member with membership 
rights and he is an employee 
with employment rights. The 
committee at the time of his 
employment should have 
imposed the terms of the 
club’s rules. I suggest that in 
future, no member is employed 
unless he is prepared to give up 
membership of the club and 
that no employee is ever elected 
to Membership.

I would also advise that the 
member who is currently 
employed and serves on the club 
committee is restricted from 
taking part in any discussion or 
voting at committee meetings 
on any matter relating to the 
employment of any member of 
staff or staff issues. The reason 
for this restriction is due to his 
vested interest and this is usual 
management procedure.

Q.  We have a lady who is 
employed by the club, who 
until recently, was paying tax 
and national insurance (NIC) 
at the normal rate; she is now 
over sixty and does not pay 
NIC anymore. She is, however, 
paying tax on her earnings. Is 
she entitled to sick pay now 
she no longer pays national 
insurance?

A.  Below is an extract from 
a Statutory Sick Pay advisory 
document published by the Pay 
& Employment Rights Service 
which answers the query which 
you have raised.

Please note that payment 
of Statutory Sick Pay may 
be recovered by the Club. 
“Remember: Your right to SSP 
does not depend on your actual 
payment of NI contributions. 
As long as your average pay is 
£90 per week or above, you are 
entitled to SSP. For example, 
women over 60, who are no 
longer liable to pay NI, will still 
get SSP if they earn at least £90 
per week.”

Q.  We have had a dispute in 
our club concerning bingo, 
whereby a player insisted she 
had called “house”, but due 
to the fact that she was not 
heard, the caller carried on 
with another number. The 
Entertainment Secretary insists 
that as the call was not heard, 
the chance to win was lost. 
What is your view?

A.  The, requirements of 
playing bingo are determined 
by the Rules and regulations of 
play in each particular Club. 
The Club must ensure that all 
participants are aware of what 
these Rules and regulations are. 
It is normally a requirement for 
the winning card to contain the 
last number called out, leaving 
the responsibility for being heard 
with the individual player. It is 
not enough for other players to 
hear a call of ‘house.’ It is the 
caller who stops the game and it 
is therefore the caller who needs 
to hear the winning call. Bearing 
in mind what I have advised, 
bingo should not be played in an 
area where all the players cannot 
be seen or heard by the caller.

Q. A member of our committee 
is also a part-time member of 
staff. He works behind the bar 
as relief for the steward and has 
been employed in this capacity 
for a number of years. 

The committee understand 
that the club rules do not 
permit employees becoming 
members and some members 
of the committee are now 
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Contract and Domestic Upholstery Specialists
• Pubs • Clubs • Hotels
• Restaurants • Boats • Caravans • Churches
• Re-Upholstery • Repairs 
• Domestic Suites • Chairs • Antiques • Headboards

Contact: James Lavery
Unit 6, 14 Jubilee Road, Newtownards,  
Co. Down BT23 4YH
Tel: 028 91820888
firstchoiceupholstery@hotmail.co.uk
www.firstchoiceupholstery.co.uk

The Monkey Room, Muriel’s, Belfast

400 years ago when the 
tradesmen of Northern Ireland 
were farming or making linen, 
Bushmills was granted the 
world’s first license to distil by 
King James 1st.  Forging a new 
path for industry, the original 
Irish Whiskey brand has been 
making triple distilled whiskey 
using copper pots and 100% 
malted barley ever since. 

Confident, passionate and 
determined, Bushmills Irish 
Whiskey represents those 
who reject convention and 
crave the authenticity of 
straightforward and meaningful 
communications.

With 2017 now well and truly 
upon us, the brand has readied 
an on-trade campaign that is as 
authentic as the region it hails 

from. Bushmills is celebrating 
the people across Northern 
Ireland who have answered their 
call with a series of inspiring on-
premise events hosted in venues 
which embody the essence of 
the brand - fearless, spirited and 
authentic.

Activated across PR, social 
media and experiential 
events in licensed premises 
across Northern Ireland, 
#AnswerTheCall brand 
materials will bring to life the 
story of those who have defied 
convention to forge their own 
path.

Bushmills will partner creators, 
thinkers, artists, entrepreneurs 
and adventurers across the 
country to celebrate everything 
that the people of Northern 

Bushmills answers the call in 2017
Ireland have to offer, inspiring 
others to fulfil their true calling.

The campaign will be 
collaborator-led and will capture 
the inspiring stories of the people 
among us who have changed 
the game in Northern Ireland. 
The events will be built around 
the premises in which they 
are hosted and will celebrate 
everyone from the artists who 
have followed their creative 
pursuits to the explorers who 
have ventured into the unknown 
and answered their calling.

Events throughout the year 
will allow 
consumers 
to discover 
the 
Bushmills 
experience 

for themselves with extensive 
sampling activity as well as a 
final showpiece for both trade 
and consumers to immerse 
themselves in a world where the 
full potential of our country 
is unveiled. Kicking off the 
campaign will be an outdoor 
billboard advertising across 
multiple sites in Belfast live later 
this month.

Information about the 
#AnswerTheCall campaign 
and how to get involved is 
available on Bushmills social 
media channels now.

We can help you buy better 
and use less energy

MJ Utilities / Utilitywise partnership: proud to be working with 
The Northern Ireland Federation of Clubs.

The energy market is becoming more and more complex, and prices are 
notoriously volatile. Good energy management is becoming a significant 
business administrative burden. We have access to specialist pricing 
books from major suppliers in Northern Ireland & Republic of Ireland 
with the aim to help clients buy better and reduce what they spend. We 
take time to understand your business and make sure you get the right 
combination of price and service level.

To arrange a visit:  
028 9073 7252 / 077 7699 4807 
or email mark@mjutilities.com
Utilitywise helpline & advice please 
call 0044 (0) 845 653 1034 
or email ireland@utilitywise.com
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NEW OFFICIAL BEER OF
THE PREMIER LEAGUE

One of Northern Ireland’s favourite beers* is now the Official Beer 
of the Premier League. Don’t miss out on any of the action, call 
your Molson Coors Field Sales Executive for more information.

*Carling - Top 5 lager brand. Source: AC Nielsen On-Trade MAT to end July 2016.

Award winning Argentinian 
wine brand Doña Paula has 
achieved some fantastic results 
in recent wine competitions 
held on both sides of the 
globe.

Wines from the Doña Paula 
stable in Europe have enjoyed 
success in the drinks business 
Global Malbec Masters 
competition coming top of the 
class with the ultimate ‘Master’ 
accolade for the 2012 El Alto 
Parcel series wine.

Of the 13 gold medals 
awarded in total, 

2 went to Doña 
Paula for their 
2012 Selección de 
Bodega and 2012 
Los Indios Parcel. 
The 2015 Estate 
Malbec and 2016 
Los Cardos Malbec 
both received Silver 
medals. The Global 
Masters competition 
is unique in that 
all wines are tasted 
blind by a team 
made up entirely of 
Masters of Wine.

Over in South 
America, no less 
than 11 of the 
wines entered into 
the Descorchados 
competition 
produced a score of 
90 points or more 
with the highest 
scores being awarded 
for Malbec’s from 
the ‘Parcel Selection’ 
range, notably 96 
points for the 2012 
Doña Paula Alluvia 
Parcel, 95 points for 
the 2012 Los Indios 
Parcel and 93 points 
for the 2012 El Alto 

Parcel.

Doña Paula enjoys the taste of success
It wasn’t just Malbec’s that 
scored well, the 2015 Estate 
Riesling and Estate Sauvignon 
Blanc from the same vintage 
scored 90 and 91 points 
respectively.

The Descorchados Guide, 
masterminded by eminent 
Chilean based wine journalist 
Patricio Tapia is produced 
annually. Whilst originally 
covering only Chilean wineries, 
the guide now includes wine 
from Argentina, Uruguay and 
Brazil. Tapia and his team 
visit wineries throughout 
these countries, meeting with 
winemakers, hearing their 
stories and tasting their wines. 
The guide is considered to be 
one of the most important in 
South America.

Emma Haughian, Brand 
Manager, United Wine 
Merchants Ltd, commented on 
the success, saying, ‘The award 
winning wines are very popular 
with Northern Ireland wine 
drinkers and in particular the 
Malbecs, which enjoyed silver 
success.

Dona Paula Estate Malbec is 
an intense violet colour and 
oozes with aromas of black 

fruits, violets and spices. It has 
a great balance and freshness 
in the mouth, with good 
concentration and medium 
structure and soft tannins and 
persistent finish.

‘The Dona Paula Los Cardos 
Malbec, is another popular 
wine amongst Northern 
Ireland wine drinkers; it has 
an intense purplish red colour 
with sweet, spicy and intense 
aromas, with notes of red 
fruits and herbs. This wine is 
soft, velvety, fresh, and well 
balanced.’

Marcos Fernandez, Head 
Winemaker comments, ‘These 
are fantastic results. Our many 
hundreds of hours of research 
to understand the exact soil 
profile in each of our vineyards 
and plan our viticulture 
accordingly are definitely 
paying dividends.

‘We very much work on the 
principle of vitiviniculture 
with myself and Agronomist 
Martin Kaiser working very 
closely at every stage of ‘wine-
growing process. Doña Paula 
wines are going from strength 
to strength; we have a very 
exciting future ahead of us.’
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One of Ireland’s oldest and 
most loved ales, Smithwick’s, 
has launched its new television 
ad, “We’re in it, for the love 
of it”, which brings together 
homebrewers from across 
Ireland and the Smithwick’s 
brewers, all of whom are 
pursuing their passion for 
brewing great ales.

Smithwick’s brewer, Lisa 
Marlow from Belfast, and 
homebrewer, Caoimhe Nic 
an TSaoir from Armagh, both 
feature prominently in the new 
TV ad campaign.

Lisa has been brewing for 10 
years, having completed her 
Brewing Diploma and Master 
Brewer qualification along the 
way. She has visited breweries 
around the world, where she 
has tasted some great beer 
and learned about different 
brewing techniques and 
practices. Lisa has also dabbled 
in homebrewing with friends 
in the past, when they brewed 
a Christmas ale for a New 
Year’s Eve party, with fantastic 
success. 

Belfast based Caoimhe travels 
frequently to her family home 
to brew. Using ingredients 
from her own vegetable plot 
and orchard, her “Scullery 
Made Home Cooking and 
Brewing” blog has a loyal 
following.

Lisa and Caoimhe join a 
computer engineer, a chef, a 
secondary school teacher and 
a cabinet maker in the TV ad. 
The lighthearted documentary 

Smithwick’s celebrates the trials, 
tribulations, dedication and passion it 
takes to brew a great pint of ale

style footage celebrates the ups 
and downs of brewing, whether 
it’s an experiment at home 
with friends, or in the brewery, 
the challenges and successes 
are the shared amongst this 
beer loving community.

A step change from previous 
Smithwick’s campaigns, the 
new integrated “We’re in it, 
for the love of it” campaign 
features across TV, print, 
digital, PR and trade press. 
The televison commercial 
follows homebrewers from 
all across Ireland who simply 
love brewing. We see their 
trials and tribulations, which 
are mirrored by Smithwick’s 
own challenges, and their 
collective successes, closing 
with “Smithwick’s. We’re in it, 
for the love of it”.

Commenting on the new 
campaign, Alexa Wolff, 
Smithwick’s Senior Brand 
Manager said, ‘When you’ve 
survived the storms of history, 
it gives you a real sense of self. 
We just want to share our 
passion for brewing with others 
who are on the same journey. 
This campaign celebrates 
just that - the ups and downs 
of brewing, whether it’s an 
experiment at home with 
friends, or in the brewery.’

The campaign also builds 
upon the partnership between 
Smithwick’s and the local 
homebrewing community. In 
2015 Smithwick’s joined forces 
with the National Homebrew 
Club for the first Homebrew 
Challenge, where homebrewers 

all over Ireland were invited 
to brew a special Christmas 
ale and have it tasted by an 
expert panel. Two finalists 
were invited to brew their ale 
in the Open Gate Brewery 
at St James’s Gate - a first for 
the brewery. The Smithwick’s 
Homebrew Challenge will 
take place once again in spring 
2017.

Featured in the new campaign, 
Smithwick’s also unveiled 
its new brand identity and 
packaging, which celebrates the 
brand’s rich Irish heritage, its 
strong links to Kilkenny and 
brewing. Taking inspiration 
from Kilkenny’s rural setting, 
its impressive castle and the 
city’s vibrant music, culture 
and craft communities; the 
new identity also pays homage 
to historic beer mats, original 
labels and advertising from 
the Smithwick’s archives. The 

new design will roll out across 
outlets and the off-trade over 
the coming weeks.

Alexa Wolff, went on to 
say, ‘Over the centuries, 
Smithwick’s has survived fires, 
floods, penal laws, wars and 
revolutions, but the passion and 
resourcefulness of Smithwick’s 
kept the business alive for 
centuries. Now each bottle of 
ale tells a chapter of the rich 
Smithwick’s story, establishing 
a clear identity for Smithwick’s 
today based on the brand’s 
steadfast resourcefulness, 
its commitment to the art 
of brewing, its proud Irish 
roots and its strong links to 
Kilkenny.’

#ForTheLoveOfIt

Steve Gilsenan and Lisa Marlowe.
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ManPowered is an innovative 
healthy lifestyle project launched 
by Cancer Focus Northern 
Ireland that aims to improve 
the health outcomes of local 
men who have low risk prostate 
cancer.

In Northern Ireland, over 
1,000 men are diagnosed with 
prostate cancer every year, 
making it the most common 
form of cancer in men. It is the 
second most common cause 
of cancer death in local men, 
with approximately 250 dying 
every year. Prostate cancer is a 
common but often slow growing 
cancer usually affecting men 
over the age of 40.

ManPowered will start in the 
greater Belfast area and later 
in the Western, Southern and 
South Eastern Trust areas.

The charity is offering the 
lifestyle project to men who are 
having their prostate monitored 

Cancer Focus NI is getting ManPowered

Gerry McElwee, head of cancer prevention at Cancer Focus NI, tells Shankill man, William McMullan (77), 
about the benefits of ManPowered, the charity’s new healthy lifestyle project for men with low risk prostate cancer.

by their GP (ie they are under 
Active Surveillance).

The activities on offer will be 
tailored to men’s needs and 
interests. They include a range 
of physical activities, cookery 
classes as part of a healthy eating 
regime, health checks, lifestyle 
goals, music and social activities 
to improve social connections 
and mental health.

The year-long project is being 
funded by the Burdett Trust 
for Nursing and will run 
throughout 2017.

Maresa McGettigan, Health 
Promotion Officer, Cancer 
Focus NI, said, ‘Research 
shows that a better lifestyle 
can improve overall health, 
may reduce the risk of prostate 
cancer progression and improve 
outcomes if treatment is 
required in future. We wanted 
to find a new way to support 
these men to lead healthier 
lives, both emotionally and 
physically, and we aim to do this 
by encouraging them to take 
part in preventative wellbeing 
activities. This is a very 
innovative project and we hope 
that men will come along and 
give it a go.’

One of the first men to sign 
up is William McMullan (77), 
from Belfast, who said, ‘I’m 
really looking forward to taking 
part in the range of different 
activities offered through 
ManPowered. I do take regular 
exercise and eat well but it 
would be great to find out more 
information on how I can take 
further steps to remain healthy.’

To find out more contact 
Maresa McGettigan on 
028 9068 0743 or email 
maresamcgettigan@
cancerfocusni.org

Cancer Focus Northern Ireland 
is calling for volunteers to help 
spread its cancer prevention and 
services information throughout 
Northern Ireland.

The charity’s volunteer co-
ordinator, Morag Chambers, 
said, ‘Volunteers form 
an invaluable part of our 
organisation. We are looking 
for people who have the spare 
time, to attend various health 
or community events to help 
increase awareness about 
reducing the risk of cancer as 
well as providing information 
about the services that the 
charity provides for local cancer 
patients and their families.

‘By helping us to raise the 
profile of Cancer Focus 
NI, volunteers will help us 
to increase knowledge and 
awareness of our charity, our 
aims, work and services with the 
local community.’

Liz Atkinson, head of care 
services, said, ‘We know that, 
while many people have heard 
about Cancer Focus NI, they 
don’t always know what we do 
and how we can help. Having 
a presence within the local 
community at various events 
will help us inform people 
about the amazing work that we 
do and even how they can get 
involved.

‘We want everyone to know 
that Cancer Focus NI supports 
local people with cancer, helps 
communities take positive steps 
to a healthier lifestyle and to 
recognise the early signs of 
cancer. We are also determined 
to bring a more hopeful future 
by funding ground-breaking 
research.’

Help to ‘spread the word’ about
Cancer Focus in Northern Ireland!

Morag added, ‘Interested 
parties will be given full 
training and support, should 
be sociable and have good 
communication skills. As 
we may have opportunities 
throughout Northern Ireland, 
it would be preferable if those 
interested had access to their 
own transport. This is a very 
flexible role which can fit into a 
volunteer’s lifestyle and current 
commitments.’

To find out more about this 
volunteering opportunity and 
other aspects of our work call 
Morag or Sarah on 028 9066 
3281 or email volunteer@
cancerfocusni.org

If you have any concerns about 
cancer please call the Cancer Focus 
NI Nurseline on 0800 783 3339, 
Monday to Friday, 9am to 1pm, 
and speak to a specialist nurse.

We have been informed that 
Trading Standards representatives 
are paying close attention when 
visiting premises which provide 
food, to ensure the correct 
allergen information is available 
to customers.  Any premises 
serving food has to detail if the 
individual dishes sold contain 
any of the following items: Eggs, 
molluscs, crustaceans, celery, 
milk, fish, tree nuts, sulphites, 
soya, sesame, peanuts, mustard, 
lupin and gluten.

Clubs have to be aware of what 
food is being used to prepare 
meals and be in a position to 
provide this information on 

EU food directive on 
allergen info

the main menu, or on separate 
listings or on request.

Research suggests that many 
licensed establishments 
which serve food are placing 
a sign stating that the allergen 
information is available to 
customers upon request. This 
does not apply to pre-packed 
food such as bar snacks.
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UGAAWA 2016 Annual Awards Banquet
It was a record night when 
the Ulster GAA Writers’ 
Association dispensed 
their awards for 2016, at 
the Four Seasons Hotel in 
Monaghan. The occasion 
threw up a number of never-
before achievements during 
the previous 28 years of the 
scheme.

Teenagers Mairead and Antoin 
Fox, at 14 and 16, became the 
youngest ever winners of an 
UGAAWA award when they 
were jointly presented with the 
annual Handball Trophy. They 
are also the first brother and 
sister to be honoured in the 
same year. Between them, they 
won 27 titles across county, 
college, national and US 
championships and, for good 
measure, they both won GAA 
football titles.

It was also the first time that 
GAA wheelchair sport was 
recognised, as the Ulster 
wheelchair hurling team, 
that won the national title, 
was named the winner of the 
Chairman’s Award.

Also, a posthumous award 
was presented for the first 
time when the late Thomas 
Cassidy was named the winner 
of the Services to the GAA 
Award. During his lifetime the 
Ballinderry man served his 
club in every capacity, even 
down to being chauffeur to 
various teams. He also served 
as a county official and four of 
his family are current players 
with the triple Ulster club 
champions.

It was a big night for the 
Emmett’s Club as the Club 
of the Year was awarded to 
the Derry champions. A big 
night, too, for Donaghmoyne 
Fontenoys, as their ladies’ 

All-Ireland Championship 
winning team got the Team 
of the Year honour and their 
manager, Francie Coleman, 
took the Personality of the Year 
award.

It was also the first time in the 
29 years of the UGAAWA’s 
existence that the presentation 
function was buffet style, 
rather than a black tie affair. 
The hundreds of guests who 
were present endorsed the 
change wholeheartedly.

Among the guests were Ulster 
President Michael Hasson, 
new Provincial Secretary, 
Brian McAvoy, and Public 
Relations Officer, Michael 
Geoghegan. The association’s 
sponsors Quinn Building 
Products were represented, as 

Back row (L-R): Francie Coleman (Personality), Antoin Fox (Handball), Ben Crealey (Young Achiever), Sean 
McGuigan (Slaughtneil Club of the Year Chairman), Chrissie McKeague (Hurling), Sean Kelly (Communications), 
JP Graham (UGAAWA Vice-Chairman), Seamus McMahon (Quinn Building Products), Peadar McMahon 
(UGAAWA Secretary). Front row (L-R): Mairead Fox (Handball), Peter Harte (Male Football), John Martin 
(UGAAWA Chairman), Michael Hasson (Ulster GAA President), Ciara McAnespie (Ladies’ Football), David 
Doherty (Wheelchair Hurling), Orla Ward (O’Neill’s Sportswear)..                 Pic by Jim Dunne.

Peter Harte (Tyrone)
Male Footballer of the Year

Ciara McAnespie (Monaghan)
Female Footballer of the Year

Chrissie McKaigue (Slaughtneil)
Hurler of the Year

Colette McSorley (Armagh)
Camogie Award

Antoin & Mairead Fox, jointly 
(Loughmacrory)
Handball Award

Slaughtneil (Derry)
Club Award

Donaghmoyne Female 
Footballers (Monaghan)

Team of the Year

Saul St Patrick’s (Down)
Cultural Award

Ben Crealey (Maghery)
Young Achiever of the Year

Sean Kelly (Antrim)
Communications Award

Francie Coleman 
(Donaghmoyne)

Personality of the Year

Late Thomas Cassidy 
(Slaughtneil)

Services to the GAA

Ulster Wheelchair
Hurling Team

Chairman’s Award

The list of winners

were sponsors of the monthly 
awards -
Belleek Pottery, O’Neill’s 

International Sportswear, 
Carlingford Design House 
and 3FiveTwo Healthcare.



UGAAWA Monthly Merit Award winners
November Award Winner
To win one provincial medal 
in a month is the dream of 
any footballer or hurler, but to 
win two, no-one dares to hope. 
However, a host of Slaughtneil 
players did that last month 
and posed us a major problem. 
Which of them did that little 
bit special to stand out from the 
crowd?

Naturally, in the circumstances, 
there were many and varied 
suggestions and there were 
other players who won other 
provincial awards as well to be 
considered. They all deserved, 
and got, serious consideration. 
However, at the end of the 
arguments, and after voting 
finished, it was Slaughtneil dual 
performer Brendan Rogers who 
got the nod and received the 
Ulster GAA Writers’ Monthly 
Merit Award for November 
2016.

Brendan said, ‘That’s a 
delightful surprise. It was a 
good month for us all. Winning 
the Derry championship for 
the first time was just great but 
to go on and win out of Ulster 
was brilliant. Then to make it 
a double provincial success was 
more than a dream.’

Seamus McMahon, Sales and Marketing Director with Quinn Building Products (on right) and John Martin, 
Chairman of Ulster GAA Writers Association, present the November Merit Award winner, Brendan Rogers, 
Slaughtneil, with his prizes.      Pic by Peadar McMahon

by Tony McGee

Sports Report
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December Award Winner
When someone sets a world 
record, they are sure to be in 
line to pick up other awards, 
and so it was with Lorcan 
McBride, the 15-year-old 
Omagh CBS student who went 
to Arizona in December and 
did what no other teenage 
handballer had ever achieved. 
He won three gold medals at 
the USHA National Junior 
4-Wall Championships.

Lorcan McBride receives his December Merit Award from UGAAWA 
Chairman John Martin (centre), and Seamus McMahon, Quinn Building 
Products Sales and Marketing Manager.    Picture by Jim Dunne.

‘I was surprised and delighted 
when told by the organisers 
that I was the first person to 
win three gold medals at the 
Juniors,’ said Lorcan.

Not only did he achieve that 
record feat but he did it across 
different competitions, winning 

at small ball, large ball and 
doubles. In 16 games he never 
dropped a match and lost only 
34 aces, winning six games 
21-0 and five at 21-1. The 
highest number of points that 
any opponent took off him 
was seven and that was in the 
Doubles final.

S T R O N G ,  D I F F E R E N T  AND  D I S T I N C T I V E ,

H E R  A P P R O A C H  WA S  S M O O T H  AND  H E R

TA S T E  I M P E C C A B L E .

B R AV E ,  B O L D  AND  U N C O M P R O M I S I N G ,

H I S  D E L I V E R Y  WA S  S M O O T H

B U T  H I S  I M PA C T  F U L L  OF  P U N C H .

D E E P  AND  L I G H T.  S M O O T H  AND  S H A R P.

T H I S  C O M P L E X  F L AV O U R  K E E P S

E V E R YO N E  O N  T H E I R  T O E S .

D O W N  T O  E A R T H ,  WITH  A  G O O D  H E A D

O N  H I S  S H O U L D E R S ,  T H I S  C H A R A C T E R

WILL  WA K E  YO U  WITH  A  S TA R T.
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*GREAT SPORTING EVENTS
NO. 90

1977
Red Rum’s Hat-Trick

Red Rum is the only horse in the history of the Grand National 
Steeplechase to win the race three times. He was joint-favourite with 
Australian top-weight Crisp for his first Grand National in 1973. 
During the race, Crisp moved into a clear lead when another horse 
fell at the Chair, but Red Rum gained slowly, and at the line he 
beat Crisp by three quarters of a length. The duo were 25 lengths 
clear of the next horse. In 1974, Red Rum came to the National in 
good form and was given top weight of 12 stone 2 pounds. He was 
jumping perfectly at Aintree and was in front at Becher’s Brook on 
the second time round. Then he misjudged the fifth to last fence, 
but recovered well. He galloped on determinedly to beat L’Escargot 
by seven lengths and became the first horse since Reynoldstown 
(1935 and 1936) to win the Grand National in successive years. 

After disappointments in 1975 and 1976, when he could only 
manage second-place finishes, in 1977 he was fit and ready. He 
had been trained to peak on National day as usual, and this time 
he looked really good. The only worry was whether the ground 
would be too wet for him. It was not. He jumped with his usual 
perfection, and when the favourite fell at Becher’s Brook the 
second time round, Rummie took off to build up a good lead. His 
jockey, Tommy Stack, kept increasing the pace and Red Rum won 
his third Grand National by 25 lengths, the first horse ever to win 
three Nationals. The crowd went crazy, surrounding the winner and 
shouting their praise.

It happened in 1977...
Football - Liverpool dominated English and European football, winning 
both the European Cup and the 1st Division title, but they missed out on 
the “treble” by losing in the FA Cup final to Manchester Utd 2-1.

Snooker - John Spencer defeated Canadian, Cliff Thorburn 25-12 to 
become the 1977 World Snooker Champion.

Tommy Stack aboard the magnificent Red Rum in the 1977 National.

Virginia Wade was by a distance the most successful British female 
tennis player of her era, but many assumed she was some way past 
her best by the time she broke her Wimbledon duck in fairytale 
circumstances. Born in Bournemouth, Wade spent her formative 
years in South Africa before she returned to England at the age 
of 15. It would be a while, though, before she made a significant 
breakthrough. Wade claimed her first Grand Slam title in 1968 
when she won the US Open and the Australian title in 1972, but 
she was considered to be on the wane by the time Wimbledon 
celebrated its centenary in 1977. This was Wade’s sixteenth attempt 
at cracking the Wimbledon conundrum and few thought it possible 
she would find a suitable answer. However, after she overturned 
defending champion Chris Evert in a tense three-set semi-final, 
opinions began to change.

Wade’s opponent in the final was the attacking Dutch player Betty 
Stove, but a packed Centre Court crowd was behind her, including 
the Queen, who was celebrating her Silver Jubilee. Despite dropping 
a tight first set, the home favourite claimed the second set before 
raising her game to take the decider 6-1 and complete one of the 
most memorable days in British sporting history.

Virginia Wade Triumphs

EXCLUSIVE DISTRIBUTOR OF FUNKIN COCKTAILS & PUREES:
BAR QUALITY COCKTAILS IN SECONDS. NO STRESS, NO MESS, NO FUSS. 

ClubREVIEW_BlossHIll_Funkin.indd   2 02/08/2016   15:36

Virginia Wade 
holds aloft 
the famous 
Wimbledon 
Ladies Singles 
Trophy with 
the Queen 
looking on.
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December NIFWA Awards

The NI Football Writers’ Association’s Manager of the Month for 
December is Linfield manager, David Healy. David is pictured receiving his 
award from NIFWA Chairman and BBC Sport presenter, Stephen Watson.

Linfield defender, Jimmy 
Callacher, made it a one-two 
for the Blues when he picked 
up the December Player of the 
Month Award.

The central defender was 
the unanimous choice of the 
Northern Ireland Football 
Writers after playing a huge 
part in the Blues unbeaten 
month, which culminated in 
the 2-1 victory over Crusaders 
at Seaview.

Receiving the award from 
NIFWA Chairman, Stephen 

David Healy was recently named 
as the Belleek Manager of the 
Month for December.

The Blues boss may have ended 
the year in the stands, after 
being sent off in their crucial 
victory over Crusaders, but he 
still masterminded the victory 
which closed the gap at the top 
of the Danske Bank Premiership 
to four points.

‘That’s what we have been 
trying to do all month but 

because of Crusaders’ form, 
it took us until the end of 
the month, extending in the 
process, our unbeaten run.

David went on to say, ‘I agree 
with Stephen Baxter’s recent 
quotes that most games in the 
Irish League (and the game at 
Seaview was certainly one) are 
great value for only £10, so I 
would urge everyone to come 
out and support your local 
team. There is plenty of quality 
on show.’

Watson, Callacher said, ‘The 
month was all about the team 
and our objective was to close 
the gap at the top and we did it 
when we defeated Crusaders.

‘This is my first ever award and 
I’m delighted to be receiving 
it.’

Callacher was not only at the 
heart of a Linfield defence 
which conceded only three 
goals but also scored three at 
the other end.

Linfield’s Jimmy Callacher collects his award from Stephen Watson.

Sports Report

Loughgall FC’s young forward, John 
Uprichard, landed the Northern 
Ireland Football Writers’ Association’s 
Championship Player of the Month 
award for December.

21-year-old John scored three goals 
in December as the Villagers secured 
a 100% record in the month. Since 
manager Dean Smith joined the Lakeview 
club, they have climbed away from the 
relegation zone. In December they 
recorded wins over Institute, Armagh 
City and Harland & Wolff Welders.

John was hopeful he would carry his good 
form into the Irish Cup and this he did, 
when he opened the scoring in the 80th 
minute, the Villagers eventually running 
out 3-0 winners against Fivemiletown 
United.’

John continued, ‘It’s a great honour for 
me to win this award. I can’t believe it 
to be honest. I’ve worked hard at my 
game, coming up through the Mid-Ulster 
League, and I’m grateful to Loughgall for 
giving me a chance in the Irish League.’




